DR Vita- Screen shots

" o ‘ A Joey Montano
S || o
)

DrVita | Reset Cache | Logout
MANUAL SUPPORT FEATURE
(VIEW) REQUEST REQUEST
| o Search

MERCANTE

sell more. simply

Products Organization Content Customers Configuration

Now In: Orders Report Home

Date Range: Date Range: Report Type:
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Order Report|10/1/2012 - 1/28/2013|Group By: Month

lumber of Orders: 36700

# Orde 1480 5331 10457 19432 36700
bTota $69,401.61 $227626.52 = $431,005.38  $718,276.90 $1,446,310.42
3 $71.54 §220.38 $389.23 $517.33 $1,198.48

Ipping $1,259.86 $3,979.12 $5,438.66 $5,234.88 $15,912.52

Totals [$69,948.11 5229,026,91|5429,615.49|$71 8,852.40/1,447 442.91
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Visits: 738,816

Unique Visitors: 602,077
Pageviews: 2,773,929
Pages / Visit: 3.75

Avg. Visit Duration:
00:03:42

Bounce Rate: 65.68%
% New Visits: 81.12%
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Language
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% i mmer: nversion Ra A
Visits Revenue Transactions Average Value Ecommpree Comsiio e Per Visit Value
246,124 $686,003.30 18,445 $37.19 7.49% $2.79
% of Total: 71.20% % of Total: 98.36% % of Total: 98.53% Site Avg: $37.26 ) . Site Avg: $2.02
Site Avg: 5.42% (38.28%)
{345,694) ($697,453.13) {18,721) (-0.17%) (28.15%)
Primary Dimension: Landing Page  Other =



Landing Pages Oct 1, 2012 - Jan 28, 2013 ~
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Visits Revenue Transactions Average Value Rate Per Visit Value
521,135 $1,375,352.08 34,626 $39.72 6.64% $2.64
% of Total: 76.54% % of Total: 97.75% % of Total: 98.02% Site Avg: $§39.83 s % Site Avg: $2.07
Site Avg: 5.19% (28.07%)
{680,881) {$1,406,982.65) (35,224) (-0.28%]) {27.72%)
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